
Monetization
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Multi Platform Monetization Strategy

Esports / Gaming
Prize money
Digital items

League participation
Transfers

Content
Owned + talent network

Ad revenue
Long form content 

Brand Sponsorship
Sponsors 
Scatter

Branded content

Consumer Products
Branded goods

Player deals / collabs
Mass retail

International
Replicate business model 

New markets 
Local talent



Brand Strength & Audience Access Provide Expanding Opportunity Set
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Subscription
Offerings

Fan Club Real Money 
Gambling Live Events Virtual Dining 

Concepts

Game Publisher 
Partnerships Metaverse / NFTs

Position at the forefront of the new creator and digital economy provides a diverse range of future opportunities



Brand Sponsorship: Increasingly Diverse Partner Roster
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Primarily gaming and adjacent verticals

Early FaZe Sponsors Recent FaZe Sponsors

Larger corporations unable to reach 
Gen-Z demo through traditional media

Mass appeal food and beverage, auto, technology etc.

FaZe’s Sponsorship portfolio has expanded as well-known sponsors have recognized 
the power, reach and affinity for the FaZe brand and core audience

FaZe’s diversified content offerings
and highly engaged Gen-Z audience 

Niche sponsorship categories continue
to arise as companies become more specialized



Content: FaZe is a Digital Publisher with a Focus on Creating IP for the Future
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Platforms

Formats

Distribution Today Future State(1)

DIGITAL SOCIAL

LIVE STREAM
/ EVENTSMERCH

DOCUMENTARY

LINEAR 
SERIES

MUSIC

PODCASTS

FaZe is evolving from a digital publisher into an IP engine, diversifying into different 
content verticals across a wide array of platforms

(1) Represents illustrative potential opportunities / partners.
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2016

Branded 
Merch.

Collabs

Branded 
Merch.

Branded 
Merch.

Mass
Retail

Metaverse

Int’l

Food

Peripherals

2024E(1)2018 Current

Player 
Lines Collabs

Branded 
Merch.

Player 
Lines Collabs

Growth expected to accelerate as depth and breadth of consumer product offerings and distribution 
expand

Consumer Products: Growing FaZe as an Esports / Gaming Lifestyle Brand

(1) Represents illustrative potential opportunities.

Int’l
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Esports / Gaming: Expanding Reach

• Esports is key to building and reinforcing the FaZe brand, 
particularly internationally given the global nature of the 
competitions and rosters

• FaZe has competed professionally for ~10 years and 
continues to seek out new opportunities to expand its reach

• FaZe plans to continue to enter new games like Rocket 
League that expand FaZe brand and presence domestically 
and internationally

34
Championships 

Expansion Opportunities(1)

(1) Represents illustrative potential opportunities.


