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IMMORAL & IRRATIONAL
The Urgent Need To End Keyword Blocklists & Reclaim Brand Safety



While VICE Media Group has been active 
for years in vocalizing and creating 

policies to address the ethical dilemmas 
posed by keyword blocklists, we now 

have research that demonstrates 
blocklists are massively inept in 

identifying brand unsafe inventory.

Immoral and Irrational, blocking keywords 
in the name of brand safety must end.

The Death Of The Blocklist



The Ethical Problems With Blocklists

Consistently Prejudiced Keywords

Automated Defunding of Journalism

Rise of Clickbait Headlines

Perpetuation of Systemic Racism

Under Representation of Minority Communities

Demonetizing Important News Stories

Degradation of Algorithmic Learnings 

Zero Methodology, Zero Optimizations
 



A major tech company implemented a 
keyword blocking strategy on VICE, 
incorrectly flagging thousands of URLs due 
to brand safety concerns. 


Through an analysis of the blocked URLs, 
VICE was able to quantify how the keyword 
blocking approach failed to accurately 
categorize their inventory, resulting in 
significant over-blocking of premium 
inventory. 

93%  
of URL’s classified unsafe using 
blocklist were deemed safe by 
Oracle’s contextual solution 


Hundreds  
of the flagged URLs were 
premium technology stories 
related to their campaign 


The Strategic Problems With Blocklists



Safe Articles Blocked - Despite Not Pertaining To Death / Injury Category



FIRE ROBO KILLS

Safe Articles Blocked - False Positives 

IMMIGRANT MENSTRUAL REFUGE 



Alabama
Broke(n)
Centrifuge
Chanel
Crash

Crook
Desktop
Drag Race
Fraud

GDPR 

Hash Brown

Houston

Ivana

Kohls

Laptop

Noble

Position

Santa Fe

Soldier

Star Wars

Stock

Surface

Trouble

Withdraw

Worker

A Selection Of Questionable Keywords - Missed Opportunities  



A Selection Of Problematic Keywords - Paradox In Action

Bisexual

BLM 

Cisgender

Climate Change

Coronavirus/ Covid


Gender

Homosexual

Intersex 

Lesbian

Obese



How To Replace Your Blocklist



The Case For Contextual Data & Brand Safety

WHAT:
Webpage textual classification databases leverage Natural Language Processing (NLP), the same tech behind Google’s search engine, to identify 
brand unsafe inventory

Referred to as contextual data, brand safety segments are constructed by an editorial team of linguists to analyze not just words but also their 
meanings and relevance in context. 

The algorithm is able to detect when phrases and context of words change to allow them to adapt their technology to real-time patterns.

WHY:
It is impossible to achieve true contextual alignment with a unilateral approach. Keywords must be housed according to topic. This multilateral 
strategy is the foundation of VMG’s Brand Safety Solution. 


This product was created in partnership with ODC’s Editorial team, who actively monitors and maintains these segments to ensure accuracy and 
effectiveness. ODC’s robust epicenter page crawl methodology helps ensure proper categorization.


