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“Every generation of parents worry about new 
media, and this one is no exception. Yet the 
research is clear that this generation is thriving on 
many, many markers. 

In addition, they are the most socially conscious 
and diverse. Gen Alpha in the US is already majority 
minority. They are not afraid to use social media 
and other means to express their needs AND their 
dissatisfaction. They care about authenticity and 
representation. “

Dr. Yalda T. Uhls, 2019 
AdWeek discussion panel







The Week Junior sits in a complex stakeholder map



Where We Started

 2015 U.K. Launch   

📬 Subscription Model

UK #1 Children’s Magazine 

Current Sales 100K+



The Week Junior is 
the only newsweekly 
reporting news, science, 
nature, tech, and culture 
directly to kids 8-14. 

TODAY



Original Vision

Speak directly to kids.

Foster a love of reading.

Encourage children to arrive at a 
real understanding of the world.



A 2020 survey of more than 700 US children conducted 
by The Week Junior and YouGov found that:

85% 
said it’s important to learn 

about events around the world.

78% 
believe their actions can 

make the world a better place.

81% 
want to inspire other kids

 to make positive changes.

Generation Alpha prioritizes important issues:
Most important for the U.S. 

government to work on:

#1 
Access to 

health care

Local leaders should:

55% 
Education 

for all

Most important 
Presidential duty:

1 out of 2 
Protect 

the Earth

Kids really believe in themselves:

Source: YouGov Plc surveyed 701 children ages 8-14 online between September 18-30, 2020. Figures have been weighted and are representative of US children ages 8-14.



A Year in the Life...



Honesty, accuracy, 
sensitivity

Companion to kids

Partner to parents

Editorial Approach



Broad range of content

Something for every child

Surprise and delight

Wide View of the World



Inspiring Opinions
“The Big Debate” 

Say what you think

Digital engagement



“Talking about these 
articles helps me 
connect with my 
family during 
Covid-19.” 

—ELEANOR, 9, 
COLORADO

“Your straightforward, 
unbiased approach makes 
the magazine a better 
primary news source than 
most publications 
designed for adults.”

—PARENT ON 
FACEBOOK

“Thank you for being 
able to achieve what I 
thought was 
impossible: creating 
reading material my 
son enjoys!” 

—PARENT ON 
FACEBOOK

“I really, really enjoy 
reading your 
magazine. It inspired 
me to make my own 
news show on 
YouTube.”

—SAM, 12, 
TEXAS

What Our Fans Have to Say



MARKETING 
APPROACH



Understanding how we should talk, 
what we should say, and to whom...



The magazine is the hero. 
We showed it in action.





TV Campaign



Making News



BRAND DEVELOPMENT



Junior Council

A kid collective comprised of 
Generation Alpha’s most passionate, 
vocal young leaders.

Members develop skills in both 
journalism and activism, learning how to 
identify the issues they care about, how 
to turn them into story ideas and take 
action, and how to encourage others to 
do the same.

SPRING IS  NOW IN SESSION!



Summer of Reading
50 recommended 
books 

Diverse and inclusive 
authors

Three-word reviews 

Giveaways



Publishing content across multiple platforms fosters 
dialogue with kids, parents, and educators.

Parents and Educators

Kids



And the business 
is winning!



Readers
in all 50 
States!

75k
subscribers
and growing 
$99/year



A Look Ahead

Keep serving our community and readers 
through  content and cultural impact

More digital content development

Platform expansion

Impactful partnerships with other brands 
and advertisers

More readers! 



Q&A




